
Master Class Ep. 148 ||"Pharmaceutical
Digital and Social Media Marketing: Data-
Driven Decision Making"|| Tuesday,
February 03, 2026, 10.00 AM – 01:00 PM IST
(Offline)

From: IIHMRU President Office
presidentoffice@iihmr.edu.in
To: Tupe Mansi mansi.pm17@iihmr.in
Sent: Monday, February 2 at 2:32 PM

Dear Tupe Mansi Jitendra,
 

Greetings for the day.
 

Hope this email finds you in great health.
 
IIHMR University takes the lead to organize a series of
Master Classes specially curated for the students to enlighten
and share insights on issues and initiatives of current interest.
The University is conducting a session on February 03,
2026– from 10.00 AM – 01:00 PM IST (Offline).
 
The masterclass will help students to understand
“Pharmaceutical Digital and Social Media Marketing: Data-
Driven Decision Making”.
 
Title – “Pharmaceutical Digital and Social Media
Marketing: Data-Driven Decision Making”
 
Guest Speaker: Mr. Varun Agrawal, Consultant and
Instructor, Digital and Social Media Marketing, Jaipur
 
Moderator: Dr. Sudhinder Singh Chowhan, Associate
Professor, School of Pharmaceutical Management, IIHMR
University, Jaipur
 
Student Coordinator –1. Shrawani Tilekar, Batch: MBA
PM-17
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                                       2. Mansi Jitendra Tupe, Batch:
MBAPM-17

Date: Tuesday, February 03, 2026

Time: 10.00 AM – 01:00 PM IST
Mode: Offline
 
The Session will be of Approx 165 minutes followed by 15-
minute question-answer session (3 Hours duration). The

target audience will be MBA PM 1st Year students along
with Faculties and Team Members of Placements & Alumni
Relations.
 

Thanks and Regards

 

 

 
 

President Office 

 

A: IIHMR University | 1, Prabhu Dayal Marg, 

Near Sanganer Airport | Jaipur – 302029

            E: presidentoffice@iihmr.edu.in | W: www.iihmr.edu.in

P: +91 141 3924700 (737)
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IIHMR UNIVERSITY, JAIPUR 

EVENT OUTCOME REPORT 

“Master Class Episode 148” 

“Master Class Episode 148” 

TOPIC: Pharmaceutical Digital and Social Media Marketing: Data-Driven Decision Making 

DATE: February 03, 2026, (10:00 a.m. to 1:00 p.m.) 

VENUE: IIHMR University, Jaipur (OFFLINE MODE)  

SPEAKER: Mr. Varun Agrawal, Consultant and Instructor, Digital and Social Media Marketing, Jaipur 

NUMBER OF PARTICIPANTS: 124 Students  

INTRODUCTION: The Master Class 148 session titled “Masterclass on Pharmaceutical Digital and Social 

Media Marketing: Data-Driven Decision Making” was held on February 03, 2026, at IIHMR University in offline 
mode. The session was moderated by   Dr. Sudhinder Singh Chowhan, Associate Professor, School of 

Pharmaceutical Management, IIHMR University, Jaipur.The guest speaker Mr. Varun Agrawal is a 

Consultant and Instructor, Digital and Social Media Marketing, Jaipur.  

OBJECTIVE:  To provide students with practical understanding of pharmaceutical digital and social 

media marketing through real-time exposure to digital tools, platforms, and analytics, enabling data-

driven decision making in modern healthcare marketing. 

The session aims to bridge the gap between theory and industry practice by building essential digital 

competencies in students.  

Salient Novel Points Covered 

1. Digital Transformation in Pharmaceutical and Business Marketing 

The session began with an overview of how digital transformation is reshaping marketing strategies across 

industries, with special emphasis on pharmaceutical and healthcare sectors. Digital marketing was presented 

not merely as promotion, but as a strategic business function driven by data, technology, and consumer 

behaviour. 

Key discussions highlighted how digital platforms have shifted marketing from mass communication to 

personalized engagement, making customer-centric strategies essential for organizational growth. 

2. Integration of Digital Tools with Business Strategy 

The session emphasized that digital tools are most effective when aligned with business objectives and 

decision-making frameworks, rather than being used as isolated technical applications. 

Key points included: 

• Strategic use of digital platforms for brand building and customer engagement 

• Alignment of digital campaigns with organizational goals 

• Role of analytics in guiding marketing investments and planning 

• Importance of performance-based digital strategies 



3. Practical Exposure to Digital Platforms 

A major highlight of the master class was the hands-on demonstration of digital platforms and tools. 

Students were provided real-time learning on the creation of digital pages, platform navigation, and content 

structuring. 

Key learnings included: 

• Practical understanding of platform setup and management 

• Digital identity creation for brands and businesses 

• Platform-specific content strategy 

• User engagement mechanisms 

4. SEO and SEM in Digital Marketing Strategy 

The session introduced students to the fundamentals of Search Engine Optimization (SEO) and Search 

Engine Marketing (SEM) as core pillars of digital visibility and reach. 

Key discussions included: 

• Organic vs paid digital reach 

• Keyword-driven content strategy 

• Search behavior and user intent 

• Performance tracking and optimization methods 

• Role of SEO and SEM in long-term brand growth 

5. Social Media Marketing and Platform-Based Branding 

The session highlighted the role of social media platforms, especially Facebook and digital networks, in 

modern brand communication. 

Key areas covered: 

• social media as a business growth tool 

• Platform algorithms and content visibility 

• Audience targeting and segmentation 

• Community building and digital trust creation 

• Data-driven content planning 

6. Data-Driven Decision Making in Digital Marketing 

The master class strongly emphasized data and analytics as the foundation of modern digital marketing 

strategies. 

Key insights included: 

• Role of analytics in campaign evaluation 

• Conversion tracking and performance metrics 

• Evidence-based marketing decisions 

• Optimization through data interpretation 

• Digital dashboards and reporting tools 



 

 

 

7. Skill Development for Future Digital Professionals 

The session also focused on preparing students for future industry requirements, highlighting the need for 

continuous learning and skill adaptability. 

Key focus areas included: 

• Industry-relevant digital competencies 

• AI and automation awareness 

• Portfolio and project-based learning 

• Interdisciplinary skill integration 

• Career readiness in digital domains 

8. Ethical and Responsible Digital Engagement 

The session concluded with emphasis on ethical digital practices, data privacy, and responsible 

communication in digital platforms. 

Key discussions included: 

• User trust and digital credibility 

• Responsible content creation 

• Platform accountability 

• Ethical marketing communication 

• Sustainable digital growth 

Q&A and Interactive Session: The session concluded with an engaging and interactive Q&A segment, during which 

students actively participated by raising questions related to the practical application of global health concepts.  

Conclusion:  The Master Class on “Pharmaceutical Digital and Social Media Marketing: Data-Driven 

Decision Making” successfully provided students with practical exposure and conceptual clarity on modern 

digital marketing practices. The session effectively bridged the gap between theoretical learning and real-

world application, enhancing students’ understanding of digital tools, analytics, and strategic decision-

making. Overall, the Master Class was highly informative, skill-oriented, and valuable in preparing students 

for future roles in the digital healthcare and pharmaceutical industry. 



 

 

   

    



   

 

 

 

 

 

 

 












